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On Jerry Seinfeld's column about New York’s resilience, and the 

inspiring energy of meeting face-to-face.  

 

*by Fernando Gorbarán, CEO, Messe Frankfurt Argentina 

 

Last week a New York Times column by famous comedian Jerry 

Seinfeld went viral, in which he replies to James Altucher—a well-known 

businessman and writer—for stating that "New York is dead forever." A 

few days earlier Altucher had posted on his LinkedIn that, due to the 

pandemic and thanks to new technologies, the city that never sleeps is 

doomed to become a shadow of its former self: nowadays, many people 

prefer working remotely from less hectic places. 

 

For those of us who were Seinfeld fans in our youth—and even today 

laugh aloud with the American sitcom in which "nothing happens", other 

than life itself—Jerry's words, with his usual humor and a bit of stinging 

anger, hit straight home. 

 

Because, since the pandemic’s outbreak, many have predicted the death 

of exhibitions as we know them, a bit like the doomsayers who foretell 

the end of cities. 

 

There are two of Seinfelds’s paragraphs that I love, and that fit our 

events like a glove. In the first, he highlights why people move to big 

cities: to be with other people. “You ever wonder why Silicon Valley even 

exists?” he writes. “I have always wondered, why do these people all live 

and work in that location? They have all this insane technology, why 

don't they all just spread out wherever they want to be and connect with 

their devices? Because it doesn't work, that's why.” 

 

The same happens with exhibitions: we mingle with like-minded peers 

who do something similar or related to what we do. They are colleagues, 

competitors, researchers, current or future clients. For a couple of days a 

year we are all together, under the same roof. Wouldn't it be the same to 

send all these people our product catalog by e-mail, and ask them if they 

are interested in buying something from us? Of course not; it wouldn’t. 

 

Zoom meetings or a webpage can’t quite reproduce or replace what 

happens when we meet face to face, see eye to eye, shake hands to 

close a deal. Of course I’m not saying that digitization has no use or 

influence—new technologies are here to stay, for they are immensely 

https://www.nytimes.com/es/2020/08/27/espanol/opinion/jerry-seinfeld-nueva-york.html
https://www.nytimes.com/es/2020/08/27/espanol/opinion/jerry-seinfeld-nueva-york.html
https://www.linkedin.com/pulse/nyc-dead-forever-heres-why-james-altucher/
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helpful to reach more people and places, and to provide better services 

for exhibitors and visitors. But new tech is not going to put an end to an 

industry that is, like Messe Frankfurt, 780 years old. 

 

Trade fairs are similar to conglomerates like Silicon Valley. Because, as 

Seinfeld says in another paragraph, “Energy, attitude and personality 

cannot be ‘remoted’ through even the best fiber optic lines.” That zesty 

energy that Jerry talks about springs forth when we get together, when 

we meet in places that enhance our creativity and make us feel that we 

are sharing something unique, something exceptional, with a lot of other 

people. 

 

It’s true that we cannot do so today. And it’s true that technology helps 

us stay connected while we get through this weird “meanwhile”. But I 

know that trade fairs will once again be, as they always were, our 

industries’ crowning jewel. 

 

Because, as Jerry says, this stupid virus will eventually give up. While 

we won’t. We’ll keep doing events that no one wants to miss, and they 

will be better and more tech-savvy than ever. 

 

We the stout, resilient workers in the exhibitions industry love and 

understand what we do. We’ll be on our feet again. 

 

See you at the events. 

 

 

 

 

Further information: 

www.argentina.messefrankfurt.com  

 

Press information and photographic material: 
https://ar.messefrankfurt.com/buenos-aires/en/press.html  

 

Links to websites: 

Facebook | Twitter | Instagram | LinkedIn 

 

Background information on Messe Frankfurt 

Messe Frankfurt is the world’s largest trade fair, congress and event organiser with its own 

exhibition grounds. With more than 2,600* employees at 30 locations, the company generates 

annual sales of around €733* million. We have close ties with our industry sectors and serve 

our customers’ business interests efficiently within the framework of our Fairs & Events, 

Locations and Services business fields. One of the Group’s key USPs is its closely knit global 

sales network, which extends throughout the world. Our comprehensive range of services – 

both onsite and online – ensures that customers worldwide enjoy consistently high quality and 

flexibility when planning, organising and running their events. The wide range of services 

includes renting exhibition grounds, trade fair construction and marketing, personnel and food 

services. Headquartered in Frankfurt am Main, the company is owned by the City of Frankfurt 

(60 percent) and the State of Hesse (40 percent). 

For more information, please visit our website at: www.messefrankfurt.com 

* preliminary figures 2019 

 

http://www.argentina.messefrankfurt.com/
https://ar.messefrankfurt.com/buenos-aires/en/press.html
http://www.facebook.com/MesseFrankfurtArgentina
http://www.twitter.com/MesseArgentina
http://www.instagram.com/messefrankfurtargentina
https://www.linkedin.com/company/messe-frankfurt-argentina
http://www.messefrankfurt.com/
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Background information on Messe Frankfurt Argentina 

Messe Frankfurt Argentina is the affiliate of the worldwide trade fair organization leader. The 

purpose of the fairs is to promote actual business meetings to boost activity in regional 

markets, in the domestic market and in turn prompt the development of the technological pole 

in each area. The current portfolio of shows of Messe Frankfurt Argentina includes the 

following exhibitions: Automechanika Buenos Aires, BIEL Light + Building Buenos Aires, 

Confemaq, Emitex, ExpoCehap, ExpoFerretera, ExpoMant, Salón Moto, Intersec Buenos 

Aires, Simatex, Tecno Fidta. In addition to numerous congresses and special events for third 

party, such as Argentina Oil & Gas Expo Buenos Aires, Argentina Oil and Gas Expo Patagonia 

and Arminera, among others. 

For more information, please visit our website at www.argentina.messefrankfurt.com       
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